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AVMSD: Leave the viewer in control

BRUSSELS (April 25th 2017) — The European Parliament Culture and Education Committee adopted today its
report on the revision of the Audiovisual Media Services Directive (AVMSD). DIGITALEUROPE remains very
concerned by several aspects of the proposal.

“The viewer needs to be in the driving seat if the market is going to develop fully,” said DIGITALEUROPE Director
General Cecilia Bonefeld-Dahl. “We not only need to respond effectively to current shifts in media consumption,
but the approach must also be future-proof.”

“Promoting European content with 30% quotas for VOD catalogues risks being counterproductive,” continued
Ms Bonefeld Dahl. “It is not an effective way of protecting local content providers. It would not just restrict choice
for consumers, but would reduce the sustainability of existing and new business models.”

Strong concerns for DIGITALEUROPE are also the introduction of levies for the financing of content, which
strongly undermines the country-of-origin principle and goes against the purposes and vision of the Digital Single
Market, as well as the possibility for Member States to impose obligations to ensure what they consider the
‘appropriate prominence’ of audiovisual services of general interest. Whereas discoverability of content is a
legitimate aim of media regulation, the prioritisation of certain content inevitably leads to discrimination of
others. Device manufacturers and digital service providers compete by offering access to as many applications
and as much content as possible. “It is as much in their interest to ensure that search tools are user-friendly and
efficient as it is for the consumer. There is no need to force pre-eminence of selected content offers and search
results through legislation”, Ms Bonefeld Dahl added.

Similarly, the ‘integrity of programmes and services’ is not put at risk by displaying basic device functionalities
such as the volume bar, ’picture in picture functions’, or an Electronic Programme Guide. The consumer has been
able to decide which services can appear on the screen. There is no reason why this should change. Restricting
the freedom of the consumer on how to use audiovisual content on the devices they own is a fundamental
misconception in the era of digital and connected media.

DIGITALEUROPE looks forward to keeping working with EU institutions to bring about a balanced update of rules
that will allow consumers and businesses to evolve in a vibrant audiovisual environment.
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ABOUT DIGITALEUROPE

DIGITALEUROPE represents the digital technology industry in Europe. Our members include some of the world's largest IT,
telecoms and consumer electronics companies and national associations from every part of Europe. DIGITALEUROPE wants
European businesses and citizens to benefit fully from digital technologies and for Europe to grow, attract and sustain the
world's best digital technology companies.

DIGITALEUROPE ensures industry participation in the development and implementation of EU policies. DIGITALEUROPE's
members include 61 corporate members and 37 national trade associations from across Europe. Our website provides
further information on our recent news and activities: http://www.digitaleurope.org

DIGITALEUROPE MEMBERSHIP

Corporate Members

Airbus, Amazon Web Services, AMD, Apple, BlackBerry, Bose, Brother, CA Technologies, Canon, Cisco, Dell, Dropbox, Epson,
Ericsson, Fujitsu, Google, Hewlett Packard Enterprise, Hitachi, HP Inc., Huawei, IBM, Intel, JVC Kenwood Group, Konica
Minolta, Kyocera, Lenovo, Lexmark, LG Electronics, Loewe, Microsoft, Mitsubishi Electric Europe, Motorola Solutions, NEC,
Nokia, Nvidia Ltd., Océ, Oki, Oracle, Panasonic Europe, Philips, Pioneer, Qualcomm, Ricoh Europe PLC, Samsung, SAP, SAS,
Schneider Electric, Sharp Electronics, Siemens, Sony, Swatch Group, Technicolor, Texas Instruments, Toshiba, TP Vision,
VMware, Western Digital, Xerox, Zebra Technologies.

National Trade Associations

Austria: 100 Germany: BITKOM, ZVEI Slovakia: ITAS

Belarus: INFOPARK Greece: SEPE Slovenia: GZS

Belgium: AGORIA Hungary: IVSZ Spain: AMETIC

Bulgaria: BAIT Ireland: TECHNOLOGY IRELAND Sweden: Foreningen
Cyprus: CITEA Italy: ANITEC Teknikforetagen i Sverige,

Denmark: DI Digital, IT-BRANCHEN
Estonia: ITL
Finland: TIF

France: AFNUM, Force Numérique,

Tech in France
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Lithuania: INFOBALT
Netherlands: Nederland ICT, FIAR
Poland: KIGEIT, PIIT, ZIPSEE
Portugal: AGEFE

Romania: ANIS, APDETIC

www.digitaleurope.org | info@digitaleurope.org | @DIGITALEUROPE
Transparency register member for the Commission: 64270747023-20

IT&Telekomforetagen

Switzerland: SWICO

Turkey: Digital Turkey Platform, ECID
Ukraine: IT UKRAINE

United Kingdom: techUK
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